
 
What Works in Communicating About Global Warming 
 

“We know more than ever about this issue, but the public and political will is lacking… Reason has won the 
public argument about climate, but so far has lost the case. Even if there is widespread concern, most 
Westerners still choose to look away—despite dire facts, or perhaps exactly because of them.” 

- Per Espen Stoknes 
 

 
WHO TO TALK TO 
 
● Aim for the Early Majority and 

the Late Majority. 
● The first 16% are already there; 

the final 16% are deniers. The 
deniers are not going to change 
their minds; they’ve made it part 
of their identity.  

 
 
 
WHAT WE’RE UP AGAINST 
Five defenses of the human mind: Why good people avoid engaging in reversing global warming. 
(Adapted from Per Espen Stoknes’ book, What We Think About When We Try To Not Think About Global Warming.) 
 

1. Topic feels distant––it seems far away from them either in space or in time 
2. Topic is doom-laden––too scary and hopeless!  
3. There’s no specific bad guy to rally against  
4. Engaging with global warming just isn’t part of their identity/who they think of themself as  
5. They know they’re implicated, and are uncomfortable about that and what it would mean if they 

really engaged. So they de-prioritize global warming in their lives. Yes they know it’s a problem, 
it’s just not at the very top of their priorities. 

 
 
TIPS FOR HAVING EFFECTIVE CONVERSATIONS ABOUT GLOBAL WARMING 
 

1. Present reversing global warming as something that is achievable, beneficial, and fun! 
2. Encourage people with optimistic possibilities rather than trying to scare them into action. 
3. Point out that the solutions have additional benefits, solve other problems, and offer an exciting 

direction for humanity to move in. 
4. Tell stories about the way that the solutions can make everything better for everyone, and make 

sure that the person you are talking to can see themselves in the story. 
 
While being mindful of what we’re up against (above), share from your heart, your passion, your 
commitment, and vision. 

 


